
Virtual Meeting with Stakeholders of North Bengal on 4th September 2020 

A virtual meeting was organized with stakeholders of the North Bengal Tea Industry on 4th 
September 2020 with the objective of exploring the export potential of teas 
from North Bengal. 

Giving a background to this meeting, Shri P.K. Sahoo, Deputy Chairman, Tea Board India, 
said that during the 241st Board Meeting held on November 30, 2019, Shri Bipan Singal, 
Honurable Board Member had requested to organize a seminar for the benefit of the 
stakeholders of the North Bengal tea industry to deliberate on how to increase the tea 
exports from Dooars-Terai regions. 

Regarding the above agenda, the Deputy Chairman stated that Quality is the most important 
parameter i.e. the teas should be confirming to the standards of “Exportable quality”. It was 
of supreme importance to ensure that the teas to be exported must be of superior quality. 

Speaking at the meeting, Shri Bipan Singal said that Import-export seminars should be 
arranged in Siliguri, Dooars, Terai, Darjeeling in order to educate the stakeholders about 
export requirements. He further stated that North Bengal should get prominence in the tea 
business. 

The Board Member said that people don‟t know much about Dooars and Terai teas and 
therefore special promotional initiatives should be taken up for Dooars and Terai teas. Direct 
export infrastructure should be built in Siliguri and exporters should be given subsidy on 
freight charges. Export clusters should be formed. 

Shri Sujit Patra, Secretary, Indian Tea Association stated that Export support needs to be 
extended to prospective buyers. The producers should be taken to potential markets and the 
international buyers should be invited here and the teas should be showcased. There is a 
need to market the teas under „Brand Bengal‟. 

The second half of the meeting was dedicated to Darjeeling. Shri Anshuman Kanoria, 
Chairman, Indian Tea Exporters Association stated that apart from the export market, there 
is also a need to develop the domestic market. More marketing is needed for domestic 
market. Generic promotion campaigns should be organized. There should be a level playing 
field for Darjeeling in the domestic market. 

Shri Ashok Lohia, Chairman, Chamong Tee Export Pvt Ltd, advocated the necessity of 

protecting Darjeeling GI. Darjeeling tea is today surviving only because of GI. He further 

stated that even with 25-30% crop loss, due to lack of demand, prices are not moving up. 

 


